ANA CAROLINA GOMES

Minas Gerais, Brazil | contato.carolpss@gmail.com | linkedin.com/in/anacpsg | ac-mkt.github.io

SUMMARY

Marketing & SEO professional specializing in Off-Page SEO, Digital PR and link acquisition for highly competitive,
regulated global markets. Experienced in building strategic media partnerships and in using Claude Code and
Python to create Al-assisted workflows that standardize link-building operations with built-in compliance checks.
Recently completed the SEO Mastery specialization on Coursera (GenAl and GEO) and currently expanding into
technical SEO audits and data analysis.

SKILLS

Off-Page SEO & Digital PR: Link Building, Digital PR, Outreach, Partner Negotiation, Competitive Backlink
Analysis, Content Briefs.

SEO & GEO: Search Engine Optimization (SEO), On-Page SEO, Keyword Research, Search Intent, Content
Marketing, E-E-A-T, Schema Markup (JSON-LD), Generative Engine Optimization (GEO), Answer Engine
Optimization (AEO), Google Al Overviews.

Al & Automation: Claude Code, Python (openpyxl), Prompt Engineering (role-based, few-shot,
chain-of-thought), ChatGPT, Gemini, Perplexity.

Tools & Analytics: Ahrefs, SEMrush, Google Search Console, Google Analytics, Excel.

PROFESSIONAL EXPERIENCE

Odds Scanner Group
SEO Off-Page Specialist | 07/24 - Present

Managed off-page SEO and Digital PR campaigns in complex global markets, building partnerships with major
publishers (e.g., OneFootball, Gazeta Esportiva) to increase brand visibility.

Led multi-market link acquisition strategies, securing 250-300 high-authority backlinks per quarter to improve
domain rating and organic traffic.

Streamlined outreach operations and negotiated effectively with partners, reducing the average cost per link
by 25%.

Built and maintained relationships with 20+ media and affiliate partners, ensuring quality content and
strategic alignment.

Performed competitive backlink analysis to identify market gaps and develop targeted outreach strategies.
Built and piloted an Al-assisted briefing workflow using Claude Code and Python (openpyxl) that turns an Excel
input sheet into link-building briefs (title, H2/H3 outline, verified sources), preserving exact anchors and target
URLs.

Embedded country-specific gambling advertising compliance rules (CTAs, bonuses, mandatory disclaimers)
into the workflow, flagging conflicts automatically; the UK and Spain pilot surfaced outdated disclaimers in the
existing template.

Applied data minimization when using LLMs, sending only required fields and excluding pricing, contacts and
internal data.

Junior Off-Page Specialist | 09/23 - 07/24

Executed targeted off-page SEO campaigns to build a high-quality backlink profile and improve search engine
rankings.

Tracked competitor performance to identify new link-building opportunities and refine PR strategies.
Maintained communication with media partners and journalists to secure brand mentions and high-value
placements.

Collaborated with major regional publishers to plan and launch successful Digital PR initiatives.
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GShield
SEO Intern | 02/23 - 09/23 | Belo Horizonte, Brazil

Wrote SEO-optimized content and technical product descriptions for a high-traffic e-commerce site.
Conducted on-page SEO audits and fixed technical issues to improve site crawlability and indexation.
Monitored algorithm updates to adjust on-page strategies and maintain organic performance.
Worked closely with cross-functional teams to align content strategies with commercial goals.

BrunSker Tecnologia
Marketing Intern | 09/22 - 11/22 | Belo Horizonte, Brazil

Assisted in creating advertising materials and executing digital marketing campaigns.
Researched market trends and consumer behavior to support marketing planning and decision-making.

PROJECTS

SEO, GenAl & GEO Capstone: GreenSip (fictional wellness tea brand)
SEO Mastery Specialization (Coursera) | 10/26

Built a 6-keyword cluster (primary keyword: 33.1K monthly US searches) labeled by search intent, a
single-page map to avoid cannibalization, and a full on-page plan: title tag, H1, H2/H3 outline, meta
description, alt text, internal links and FAQs.

Produced an ~800-word blog post from an Al draft (role-based, few-shot and chain-of-thought prompting),
with human editing for factual accuracy, brand voice and readability on a YMYL health topic (evidence-based
claims, safety section).

Made the page answer-ready for Al search with a 40-60 word answer capsule below the H1, question-style
H2s and a 6-question FAQ.

Built BlogPosting and FAQPage JSON-LD without Al, including E-E-A-T identity signals (author, publisher,
sameAs, @id); validated it with the Schema.org Validator and audited it for full consistency with on-page
content.

EDUCATION

Universidade Estacio de Sa
Higher Education Degree (CST) in Marketing | 08/22 - 12/24

LANGUAGES
Portuguese (Native/C2) | English (C1) | Spanish (A1)

CERTIFICATIONS

SEO Mastery: From Fundamentals to GenAl and GEO Strategies | Coursera specialization (4 courses) - 2026

Search Engine Optimization and Content Marketing | IBM | Credential

GenAl for SEO: A Hands-On Playbook | IBM | Credential

Al SEO: Mastering Generative Engine Optimization (GEO) | SkillUp Online | Credential
SEO, Generative Al, and GEO Capstone Project | SkillUp Online | Credential

Mastering Digital PR with Brian Dean | Semrush - 2025 | Credential

Content Optimization Masterclass | Surfer - 2025 | Credential
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